


An international top-class board of lecturers will help you strengthen your 
entrepreneurial skills and increase your intellectual understanding. By bring-
ing you together with experts from the corporate, the academic and the 
entrepreneurial world, you will gain a sound foundation in how to innovate 
and build new businesses.
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ACADEMIC LECTURERS

CORPORATE LECTURERS

12THE MEMBERS OF THE FACULTY

EXPERIENCE 
LEADING EXPERTS



There are many more academic and corporate lecturers who contribute to 
your development. For a complete list of the faculty, please visit our website 
at www.innovationprogram.de 

The Scientific Advisory Board consists of members from all TUM depart-
ments. They will help you up-date your knowledge of the latest technol-
ogies and make contact with leading research teams from the TUM depart-
ments.

SCIENTIFIC ADVISORY BOARD
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JOIN OUR ENTREPRE-
NEURIAL ECOSYSTEM

Leipzig

Entrepreneurship, trade fair management, bioscience, 
transportation, media and energy companies found a 
progressive business base in Leipzig. The new BMW 
and Porsche plants placed Leipzig at the forefront of 
Germany’s trendiest car industry cluster. Furthermore 
the city is a major air transport hub.

Silicon Valley 

Internationally known companies such as Netscape, 
Intel, Hewlett Packard, Sun Microsystems, Apple and 
Google arose in Silicon Valley or chose it as a perfect 
location. Nowhere else in the world exists such a fertile 
business environment solely constructed to allow the 
rapid transformation of ideas to products and after-
wards the quickest possible commercialization by 
foundation of a new company. More than one third of 
the entire venture capital in the United States is in-
vested in Silicon Valley.

One of the key factors for successful innovations and 
new ventures is the integration in a strong and vital 
environment.
With locations in Munich and Leipzig and with our 
partners from Silicon Valley the Executive Program in 
Innovation and Business Creation offers exceptional 
opportunities to benefit from an energizing and fos-
tering ecosystem. You will gain access to a strong net-
work of entrepreneurial, highly motivated people, gain 
new market insights and learn more about technol-
ogy trends. Furthermore you can use this network to 
win strategic partners and potential customers.

Greater Munich Area

Munich is one of the world‘s leading high-tech regions. 
TUM is embedded in strong export-oriented technol-
ogy clusters like automotive engineering, aerospace 
and mechanical engineering, as well as environmental-
engineering, nanotechnology and life sciences. A large 
number of global companies have their headquarters 
in the region, including Allianz, BMW, Infineon, Linde, 
MAN and Siemens. Global players as well as small and 
medium-sized enterprises benefit from Munich‘s uni-
versities and outstanding research facilities. They are 
supported by numerous banks and venture capital 
companies. The presence of the European and Ger-
man Patent Offices and various other patent service 
providers accelerate the process of transforming inven-
tions into innovations.

HOTSPOTS FOR INNOVATION AND BUSINESS CREATION 14
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SHARE YOUR  
PASSION

Helmut Drewes, South Africa 
Class of 2008/09

»The executive program has presented me with the 
opportunity of gaining an objective perspective on my 
current entrepreneurial business. The combination of 
business theory lectures and coaching on my business 
project adds value that other MBA programs do not 
offer. Our business delivers software solutions for 
structured agrifinance in emerging economies and 
Munich is the ideal location to connect with the various 
financial centers in Europe.«

The Executive Program in Innovation & Business Cre-
ation brings together highly motivated corporate in-
novators and entrepreneurs to share the experience of 
mastering the dynamics of innovation and business 
creation. 

Participants‘ Profiles:

Average age: 33 years

Average work experience: 8 years

Continents of origin: Africa, America, 
Asia, Australia, Europe

- 

-

-

LEARN MORE ABOUT OUR STUDENTS 16



Jan Philipps, Germany 
Class of 2008/09

»As a co-founder of a small software consulting firm I 
find myself benefitting from the program already. 
Based on the contents of the learning modules, I help 
my firm to become more focused about strategy and 
more professional in its operations. I particularly enjoy 
the lectures about innovation processes and strategies. 
They not only help me to get a clearer picture of what 
we need to do to assess and pursue new opportunities, 
but also to make sense of what happens in terms of 
innovation at our customers.
Also, I think we‘re a great bunch of people, with very 
different backgrounds, and I believe we all benefit from 
the discussions of our various business ideas – both 
inside and outside class.«

Daniel Burns, New Zealand 
Class of 2008/09

»The EMBA program has been a fantastic opportunity 
for me to grow both professionally and personally.  
The format of the course is innovative and challenging, 
indeed a compelling USP of the program is the oppor-
tunity to combine theory and practice in the project 
modules. The mix of top academic lecturers, industry 
experts and corporate leaders is motivating and often 
inspiring. This is especially the case for aspiring intra- 
or entrepreneurs looking to revitalize their company 
and capitalize on business opportunities. For me per-
sonally, it has also been a great chance to access a very 
strong and well established professional network here 
in Munich. At any rate: the program is a great way to 
take your ›game‹ to the next level!«

17



JOIN THE 
PROGRAM
Admission 

The aim of the program is to bring together a unique group 
of highly motivated professionals with creative, entrepre-
neurial minds and diverse backgrounds from different in-
dustries and countries. In small groups of maximum 20 you 
will share your experiences with fellow students. The pro-
gram starts every year in May and runs for a period of 
12 months.

Admission is based on: 

Work experience, leadership potential and entrepre-
neurial drive: What are your professional achievements? 
What challenges and responsibilities have you faced?

Creativity and performance: Which intellectual abilities, 
analytical skills and values will help you face innovation 
challenges?

Proficiency in oral and written English: The program 
language is English. Proficiency in English is therefore 
essential to communicate professionally in courses  
and innovation projects.

Fees

Fees are EUR 28,000 and include learning materials. There 
are additional costs of about EUR 2,000 for the Silicon Valley 
Tour.

Financing options
Students may finance their studies with loans available 
from partner banks or educational funds. Please contact us 
for further information.

Scholarships
Scholarships are available for students with exception- 
al entrepreneurial talent. For more information please 
contact us. 

-

-

-

ADMISSION AND FEES 18
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Handing in completed 
application at any time

Screening of application 
material through 
admissions committee

Invitation to 
personal interview

Start of program: 
May 

Admission 
notification 

The executive program is intended for qualified special-
ists, managers and (future) entrepreneurs with an uni-
versity degree and a minimum of three years of profes-
sional experience.

The application must include:

Completed application form

Applicant‘s resume (curriculum vitae)

Proof of university or comparable degree

Applicant‘s university transcript

Two letters of recommendation

Applicant‘s GMAT-score report

Proof of proficiency in oral and written English. Non-
native English speakers can satisfy this requirement 
by submitting a TOEFL score of 80 or better on the 
internet based test.	

APPLY NOW
Enrollment and application

If you would like to apply for this program, please down-
load the application form at www.innovationprogram.de 
and return it to:

UnternehmerTUM GmbH

Executive Director
Martin Zißler

Lichtenbergstr. 8
85748 Garching (Munich)
Germany

Tel. +49 (0) 89-32 46 24-600
Fax +49 (0) 89-32 46 24-100

info@innovationprogram.de

Application Deadlines:

January 15 

March 1 

April 15
 

Application Roadmap

-

-

-

-

-

-

-

-

-

-

APPLICATION AND CONTACT 20



Academic Director:

Prof. Dr. Prof. h.c. Dr. h.c. Ralf Reichwald 
TUM Business School 
reichwald@innovationprogram.de 

If you have any questions, please 
contact our program team:

Martin Zißler
Executive Director
UnternehmerTUM 
zissler@innovationprogram.de

Susanne Beeck
Program Coordinator
UnternehmerTUM 
beeck@innovationprogram.de
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Further information:

UnternehmerTUM GmbH
Martin Zißler

Lichtenbergstr. 8
85748 Garching (Munich)
Germany

Tel.  +49 (0)89-32 46 24-600
Fax  +49 (0)89-32 46 24-100

info@innovationprogram.de
www.innovationprogram.de




